
On media ownership. It seems less than 10 conglomerates control the
following: 1. financing the making of the art/media, 2. manufacturing
of the art/media, 3. Distribution of the art/media, 4. Review of their own
art/media. And diversity -  anything outside of these companies control - is
lost. The FCC should limit the corporate control to only one of the 4. To
control all 4 factors listed above should be considered a monopoly.
I would suggest that the FCC go the other way and insure that certain space on
the radio dial is set aside for community radio that is non-profit, and must be
mostly about that community.


